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was warm & pleasant was warm & pleasant was mostly cloudy
with sunshine — with sunshine — with a couple of
picture perfect! picture perfect! thunderstorms.

It was a “golden” Septemberfest!

The Septemberfest Committee is reporting a deficit of $21,153.69. An additional
$14,700 was approved to spend on entertainment this year due to the 50 anniversary
celebration, as well as an unexpected grounds restoration fee of §15,744.36 due to
damage from heavy rain. Schaumburg experienced absolutely perfect weather during
the first two days of the festival this year which resulted in larger crowds of festival-goers
on these two days. Unfortunately, Labor Day itself experienced rain early Monday
morning, but stopped prior to the kick-off of the parade. However, the rain came back
around the dinner hour which resulted in the Septemberfest Committee having to cancel
the 7:30 pm main stage performance and close the fest one hour early. Septemberfest
still remains one of the largest community events in the Northwest suburbs and
continues the trend of success started at its inception in 1970.

This year Septemberfest taste and fundraising revenue broke all festival records. The
Village of Schaumburg taste is up 16% over last year. Fundraising support is up 17.9%
over last year’s figures which broke a festival record last year as well.

Unlike many other festivals, Septemberfest has never earned revenue by charging an
admission fee.
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TOP 5 EXPENDITURE INCREASES
(2005 vs. 2006)

1. Grounds + $15,744

Restoration
An unexpected fee to fix the
grounds due to damage from heavy
rain. Several year’s ago, we
discussed establishing a special
Septemberfest account to bank
surplus revenue which could help
off-set unforeseen costs due to
weather. It might be worth
considering this once again.

2. Main Stage Acts + $14,700
Performances were booked at a cost
higher than the budgeted amount.

3. EPW Payroll + $ 3,045
Payroll is dependent on salary
variances among employees who
elect to work on the festival
weekend, as well as if they are paid
by overtime or compensatory time.

4. Main Stage + $ 2,725

Ground Transportation
More local transportation costs for
main stage performers this year
which is dependent upon each of
the performance riders.

5. Main Stage + $ 1,640
Equipment Rental
More equipment costs for main
stage performers this year which 1is
dependent upon each of the
performance riders.

8e/)tem.be'cfut 2006
Expenditures Up

Total Expenditures:
$558,939

Expenditures up
approximately 9.6%
over 2003.

A significant portion
of the increase was
the unforeseen costs
charged to the
Septemberfest
account due to
grounds damage.
Additionally, the
Village Board granted
the Septemberfest
Committee’s request
to spend more money
on entertainment this
year due to the 50t
anniversary
celebration.

Conversely, the
carnival earned less
money than last year
due to rain on
Monday.

Transportation

5%

Attractions
23%
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TOP 5 EXPENDITURE DECREASES
(2005 vs. 2006)

1. Carnival - $5,586
The Village collects all carnival ride
ticket revenue and then pays the
operator. Decreased expense means
decreased revenue.

2. Pop & Ice Sales - $3,591
Decreased expense means decreased
revenue.

3. Kick-off Party - $3,500
The Kick-off Party was not held this
year due to renovation plans at the
Chicago Marriott Schaumburg hotel.

4. Police Payroll - $1,189
Payroll is dependent on salary
variances among employees who
elect to work on the festival
weekend, as well as if they are
paid by overtime or compensatory
time.

5. Parade Units -$ 769
Slightly less money was needed this
year to pay for parade participants
requiring a fee.

Misc. .
9% Entertainment
25%

General
19%

Payroll
19%
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TOP 5 REVENUE INCREASES
(2005 vs. 2006)

1. Fundraising + $19,850
Large increase in sponsor dollars
this year due to more companies
sponsoring larger amounts to obtain
booth space.

2. Taste % + $ 8,807
Beautiful weather attributed to
larger crowds along with a
wonderful selection of food.

3. Beer Surcharge + $ 1,358
Increase in beer and malt
beverage sales on Saturday &
Sunday means a beer surcharge
increase for the village. The village
also raised the surcharge this year.

4. Carnival Attraction + $ 1,000
Monies paid for an additional
carnival attraction this year.

5. Cash Registers +$ 909
Increase in the number of
restaurants participating this year. A
total of 24 restaurants participated
this year; 21 participated last year.

Attractions
42%

Septemberfest 2006

Revenue Up

Total Revenue:

$537,785

Revenue up 3.5%
over 2005.

Extraordinary
sponsorship from the
business community is
the main reason for
the surplus and
greatly helped the
budget again this
year. The Taste was
also a huge help since
revenue was up more
than 16% over last
year.

Conversely, carnival
ticket revenue was
down $11,172 or
5.1% under last year.
The Village of
Schaumburg ride
ticket share 1s down
$5,586 or 6.2% under
last year due to rain
on Monday.

TOP 5 REVENUE DECREASES
(2005 vs. 2006)

1. Carnival Ride Tickets - $11,172
The Village collects all carnival ride
ticket revenue and then pays the
operator. Decreased revenue also
means decreased expense.

2. NFP Pop Sales - $2,535
Decrease in Not-for-Profit day pop
sales this year which can be attributed
to rainy and less humid weather.

3. Taste Pop Sales -$ 310
Decrease in Taste pop sales this year
which can be attributed to fewer
restaurants purchasing their pop from
Septemberfest.

4. NFP Booth Fees -$ 200
Not-for-Profit booth fees decreased due
to one less paid booth this year.

5. Bingo % -$ 186
Slightly fewer bingo participants this
year.

Arts & Crafts

FP Day

Taste of Schaumburg
15%

Fundraising
24%
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Septemberfest 2006
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Personnel expenditures increased a mere 2.9% from 2005

A priority in staffing is to continue providing the same high level of service that Septemberfest has
maintained over the years. The Septemberfest Committee was successful in giving Septemberfest patrons
the same high level of service as in previous years.

It 1s important to note that the salary figures listed do not include compensatory time that was incurred and
banked by employees who have this benefit. This compensatory time may be used by employees to take
time off later in the calendar year. If not used by the end of the calendar year, it is paid to the employee
through the department’s budget. Additionally, the increase or decrease in all payroll costs 1s also
attributable to a variance of the salaries of those volunteering to work the festival. If higher tenured
employees choose to work at the event, costs are increased; if less tenured employees choose to work, costs
are decreased.

As in the past, the EPW Department costs account for the majority or 44% of payroll expenditures during
the festival. When compared to 2005 totals for this line item, expenditures increased by 7% or $3,045. This
1s due to a variance of salaries of those working the festival since staffing levels remained the same.

The Police Department experienced a slight decrease in costs for uniformed officers this year. Expenditures
decreased $1,189 or 4%. The Police Department pays for the Septemberfest motorcycle and auxiliary
officers out of their budget.

The “Other” line-item under payroll, which includes building inspectors, money room staff, and technical
staff from the Department of Cultural Services, decreased by $75 or 1%. This decrease can be attributed to
money room operators being paid according to seniority.

Fire Department costs increased $613 or 11.6% from last year due, in part, to a combination of less
compensatory time and more overtime reported as well as a variance of salaries of those working the festival
since staffing levels remained the same.

The Code Compliance Division inspectors and transportation planner did not earn overtime again this
year.

2006 Personnel Spending Percentages
Department: Amount Spent: % of total:
EPW $45,959 44%
Police $27,357 26%
Temporary Service $11,119 11%
Private Security $8,430 8%
Other $6,431 6%
Fire $5,905 5%
Code Compliance $0 0%
Transportation $0 0%
TOTAL $105,202
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Septemberfest 2006
EPW POLICE
Duties Duties

Responsible for set-up, take-down and
general maintenance of the festival.

Staffing Levels
Same as 2005.

Funding Level
Increase of $3,045 or 7% from 2005.

Explanation
Payroll dependant on salary variances

among employees who elect to work the
festival weekend, as well as if they are

paid by over time or compensatory time.

TEMPORARY SERVICES
Duties

To supplement the EPW Department;
assist in cleaning the festival grounds

daily.

Staffing Levels
Same as 2005.

Funding Level
Same as 2005.

Explanation
The vendor offered the same pricing as

2005.
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Maintain security at festival; supply law
enforcement and conflict resolution
when necessary; traffic detail.

Staffing Levels

Same as 2005; some officers were
released early on Monday due to the
rain.

Funding Level
Decrease of $1,189 or 4% from 2005.

Explanation
Payroll dependant on salary variances

among employees who elect to work the
festival weekend, as well as if they are
paid by over time or compensatory time.

PRIVATE SECURITY

Duties

Monitor parking lots, Main Stage area,
money room entryway; patrol grounds
during overnight hours.

Staffing Levels
One more post in 2005 to guard the

entrance to the main stage area from
Greenbhill Ln. & escort carnival worker
vehicles to and from their parking area;
some guards were released early on
Monday due to the rain.

Funding Level
Increase of $370 or 4.6% from 2005.

Explanation
Anticipated, slight contractual increase

due to one more worker being hired.
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OTHER STAFF FIRE
Duties Duties

Inspect carnival operations; staff money
room; set-up and operate stage and
sound.

Staffing Levels
Same as 2005.

Funding Level
Decrease of $75 or 1% from 2005.

Explanation
Payroll dependant on salary variances

among employees who elect to work the
festival weekend, as well as if they are

paid by over time or compensatory time.

Provide immediate emergency assistance
when needed; provide first aid.

Stafling Levels
Same as 2005.

Funding Level
Increase of $613 or 11.6% from 2005.

Explanation
Payroll dependant on salary variances

among employees who elect to work the
festival weekend, as well as if they are
paid by over time or compensatory time.

CODE COMPLIANCE
Duties
Inspect food vendors.

Staffing Levels
Same as 2005.

Funding Level
Same as 2005; $0.00.

Explanation
No overtime or compensatory time was

paid to Code Compliance inspectors
again this year due to a change in their
job descriptions.
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TRANSPORTATION

Duties

Village of Schaumburg Transportation
Planner works with the shuttle bus
company.

Staffing Levels

Same as 2005.

Funding Level
Same as 2005; $0.00.

Explanation
Payroll dependant on salary variances

among employees who elect to work the
festival weekend, as well as if they are
paid by over time or compensatory time.
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ODDS & ENDS
POLICE INCIDENTS:
0 Accidents

2 Adult arrests
(disorderly conduct & warrant)

1 Juvenile arrest (consumption of
alcohol by a minor)

0 Batteries

0 Criminal damage to property

0 Disorderly conduct incidents

0 Fraud

0 Intoxicated subjects

241 Parking Citations were issued
8 Parking complaints

0 Reports of lost adults

2 Reports of lost children

0 Sudden death due to natural
causes

2 Theft

0 Traffic accidents

wRGAk
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A safe event on the
festival grounds

The Schaumburg Fire
Department stations an
ambulance on the festival
grounds as a service to event
patrons. Paramedics are
available to tend to all types
of troubles, from common
abrasions to cardiac arrest.
Paramedics were stationed at
the festival grounds to offer
on-site response times.

The department experienced
a decrease in the number of
visits to the first-aid tent this
year. There were 57 requests
for assistance, compared to
64 received in 2005.

Officers from the
Schaumburg Police
Department were also
present to secure the festival
grounds. The department
received 15 calls for service
throughout the event,
compared to 27 received in
2005. The Police
Department reported all
incidents again this year. In
addition, even with large
crowds, Septemberfest was
very peaceful and incidents
were extremely minor.
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ODDS & ENDS
PARAMEDIC INCIDENTS:
9 Abrasions
1 Ankle injury
0 Auto accidents
14 Bee stings
3 Blisters
1 Blood pressure check
3 Burns
1 Chest pain
3 Contusions
2 Dizziness
2 Falls
0 Heat exhaustion reports
15 Lacerations
2 Nose bleeds
1 Seizure
0 Spider bites
3 Patients transported to the
hospital & released:

*Ankle injury

*Chest pain
*Seizure
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Septemberfest 2006
ODDS & ENDS Handmade crafts!
2005 vs. 2006: The Septemberfest Arts & Crafts Show continues to be one of the
Revenue premiere established craft shows in the Midwest, with crafters from
2005 $74,495 approximately 24 states. Many crafters, 411 in 2006, apply to the
2006 $74,380

show in hope of acceptance.

Total net decrease

The amount charged to each crafter is in line with fees charged at
$115 or .15%

comparable shows. Of the 411 applicants this year, 253 were
accepted. This large number of applicants gives evidence to the

Number of booths popularity of the craft portion of Septemberfest that continues to pride
3882 ggg itself on only allowing handmade items to be sold, a criterion that

seems to be waning in the craft show industry.

*263 paid since refunds are not
given for cancellations.

Jury fee for application

2005 $5

2006 $5
Booth fee

2005 $275

2006 $275
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ODDS & ENDS
2005 vs. 2006:
Revenue
2005 $111,000
2006 $130,850

Total net increase

$19,850 or 17.9%

Total In-Kind Donations
2006 $30,360

Biggest contributors

Motorola $10,000 and radio rental
Chevy Chicago Revolution $10,000
City Beverage/Budweiser $7,000

Number of sponsors
2005 99
2006 79

Average contribution per
sponsor: 2005
$ 1,121

Average contribution per
sponsor: 2006
$ 1,656

Ul

Septemberfest 2006

Excellent fundraising effort broke all festival records
— again!

Sponsorship levels surpassed even last year’s record-breaking
amount! It was reassuring to find that most companies kept
Septemberfest in their budgets even though some were forced to
reduce or eliminate sponsorship and advertising money. Businesses
such as Motorola, Chevy Chicago Revolution, City
Beverage/Budweiser, Alexian Brothers Hospital Network, Alpha
Communications/Cingular, Arc Health, Bluegreen Resorts, Chase
Bank, Chicago Tribune, Daily Herald, Homewood Suites,
Internatioanl Academy of Design & Technology Schaumburg, Levy
Security, Market Day, National City, Schaumburg Toyota & Scion,
Sundance, Inc., and Washington Mutual are among those having
the greatest impact on Septemberfest.

It is extremely important to note that in-kind donations totaled
$30,360. If these donations were not secured, the Septemberfest
account would be responsible for the fees. In-kind sponsorships
included: committee shirts and caps, golf carts, hotel
accommodations for performers and their road crews, radios, some
garbage and recycling boxes, some parking lot rental, signage, Mini-
Taste, Miss Septemberfest luncheon, Not-for-Profit Day propane
hook-ups, printing of forms, refrigerated truck rental, volunteer
shirts, and more.

The Septemberfest Fundraising Chairperson and village staff have
continued to work together to develop a successful marketing
strategy. Staff and committee have built a personalized list of
companies and contacts.

Additionally, the main components of the festival, including the Arts
& Cirafts Fair, ATM, Cellular Phone Service, Dining Tent,
Fireworks, Main Stage, Not-for-Profit Day, Parade, Pony Rides,
Prairie Center Stage, Shuttle Bus Service, and the Taste of
Schaumburg, are each sold as a per day sponsorship package. All
told, the efforts have served to build strong, lasting ties with the
corporate community, especially those located in Schaumburg.
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Septemberfest 2006

ODDS & ENDS

2005 vs. 2006:

Main Stage Expenditures
2005 $103,682
2006 $136,956

Total net increase

$33,274 or 32%

2005 vs. 2006:

Second Stage Expenditures
2005 $6,305
2006 $6,250

Total net decrease
$55 or .87%

CSI: NY’s Gary Sinise and
The Lieutenant Dan Band

MAIN STAGE:

35 acts perform on stage & stroll the grounds

As always, live entertainment was available throughout the grounds
each day of Septemberfest. The Main and Second Stages again
drew large crowds with their mix of local bands and nationally-
known acts.

The Main Stage attracted enormous crowds for GSI: NY’s Gary
Sinise and The Lieutenant Dan Band on Saturday, September 2;
large crowds on Sunday, September 3 for Dennis DeYoung: The
Music of Styx; and unfortunately Christopher Cross was rained out
on Monday, September 4. However, Christopher signed autographs
and gave out over 100 free CD’s to those in attendance. These
groups were extremely well-received by the majority of those in
attendance; no complaints were received regarding entertainment
this year.

The Second Stage also offered a diverse schedule of entertainment
to its audience throughout the day and into the evening.
Additionally, the Dining Tent offered a variety of performers, and
strolling entertainers provided coverage of the entire festival.

2006 ENTERTAINMENT ROSTER

SECOND STAGE:

Dennis DeYoung:
The Music of S

Modern Day Romeos (Party Band)

Denny Diamond & The Family Jewels
Christopher Cross - Cancelled

DINING TENT:

S.P.D. Dance Troupe

CSI: NY’s Gary Sinise & The Lt. Dan Band Golden’s School Of Dance
The Only Sons (80s & 90s cover band)  Daye Rudolf (Children’s Performer)
Dennis DeYoung: The Music of Styx District 54 Keller Band

Early Instrumental Music - Dooley School
S.P.D. Adult Chorus

Catfight (Rock & Roll)

S.P.D. Time Travelers Theatre Ensemble

Frank Birdsall (Children’s Performer)
Jason LeVasseur (Acoustic Pop)

Dorothy’s Dancing Unlimited
Jazzercise Dance Show

Larry Bemben & The Schaumburg Jazz District 54 Frost Band

Ensemble District 54 Addams Band

Ken Schultz (Children’s Performer) S.P.D. Irish Step Dancing

Mike Mauthe (Magician) Bottoms Up (Rock & Roll)

Vocal Chaos (a cappella) St. Peter Lutheran Church Christian
Band

ARTS & CRAFTS AREA: Sabala Dance Ensemble

Pat Surface - Cancelled

District 54 Combined Orchestra
District 54 Mead Band

STROLLING ENTERTAINMENT: ARRA (Rock & Roll)
Frank Birdsall (Children’s Performer)

Ken Schultz (Children’s Performer)

Mike Mauthe (Children’s Performer)

Page 11



[l

| 6éptembetfeat 2006

ODDS & ENDS And the winner is...
Miss Septemberfest

The Miss Septemberfest contest is an important part of
1 young woman

the Septemberfest weekend and is sponsored by the
Schaumburg-Hoffman Rotary Club. This year 17 young

Miss S berfest C .
1ss Septemberiest Court women competed, and five finalists were selected.

5 young women

Judging for the title is based on four criteria: character,
community involvement, knowledge of Schaumburg, and
poise. Contestants must also be between the ages of 16-
19, a citizen of the United States, resident of the Village
of Schaumburg, never been married and available to
participate in the weekend activities and throughout the
coming year for various events such as the Prairie Arts
Festival, Tree Lighting and Christkindlesmarkt.

Miss Septemberfest Applicants
17

Miss Septemberfest Finalists
5

Miss Septemberfest Judging
4 criteria

Miss Septemberfest is announced at the Rotary Club
luncheon held at the Poplar Creek Country Club on the
Friday before the festival. Michelle Abraham, who
attends Drake University, was named Miss Septemberfest
2006. Members of the Miss Septemberfest Court were:
Kim Brancato (Schaumburg High School), Stephanie
Drnek (Conant High School), Sarah Patti (University of
Iowa), and Amy Rapp (Schaumburg High School).

In addition to the savings bonds, trophies, flowers, sashes,
and gift bags provided by the village for the five winners,
the Schaumburg-Hoffman Rotary Club presented Miss
Septemberfest with a $500 scholarship again this year as
well as a $250 scholarship to each of the four court
members! The Sons of Italy also provided Miss
Septemberfest with a $500 scholarship this year!

Past Miss Septemberfest winners were invited to
participate in this year’s parade, as part of the 50t
anniversary celebration.
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ODDS & ENDS A fundraising partnership
Number of organizations participating
2005 29
2006 27

The final day of Septemberfest has traditionally been set
aside for Not-for-Profit (NFP) Day, which provides an
opportunity for area civic organizations to raise funds by

Number of food booths operated selling food and beverages to event patrons.

2005 23
2006 20

By conducting this event, the Village and local restaurants
forego the revenue that would have been made from

Booth rental fee another day of operations of the Taste of Schaumburg.

$200 Additionally, the Village conducts a raffle, with tickets

distributed to participating organizations. Prizes are both
donated to Septemberfest through sponsorship and
purchased. The ticket sellers can keep the revenue for
their groups in order to earn their $200 booth fee back.

The Village’s actions have allowed local not-for-profit
groups to raise funds for their organizations’ cause.

2006 NFP Participant Highlights

* é R — \.Thefrhwmbmglayreef

Miss Fest sponsor Bingo tent  Beer sales & Miss Fest sponsor ~ Beer sales

Food and Beverage Sales:

Boy Scout Troop 196 Cub Scout Pack 496

Boy Scout Troop 198 Khnights of Columbus #6964

Boy Scout Troop 290 Knights of Columbus #7694

Boy Scout Troop 496 Schaumburg Athletic Association (SAA)
Boy Scout Troop 497 SAA Sonics

Campanelli YMCA: Adventure Guides Schaumburg High School VIP Club
Campanelli YMCA: Northern Lights Expedition Schaumburg Jaycees

Christ Community Mennonite Church Schaumburg Park Foundation

Conant Band Parents’ Club Schaumburg Sister City Commission
Conant Boys’” Cross Country Schaumburg Sons of Italy

Conant Girls’ Cross Country Schaumburg Township Human Services Fund
Conant High School Booster Club Tropicana Swim Club

Cub Scout Pack 199 Young Single Parents

Page 13



pARADE

e,otem.be'cfe:t 2006

ODDS & ENDS
2005 vs. 2006:
Expenditures

2005 $7,962
2006 $7,491

Total net decrease
$471 or 6%

Number of entries
2005 114
2006 94

Parade marshal
Maggie Atcher

U \/ l)'ll

_
PROUD TO BE PART OF SCHAUMBURG’S 50 YEAR HISTORY

The weather was overcast and rainy during the morning of
Labor Day - the final day of Septemberfest.

Spectators lined up to view the 94 parade entries that stepped off
at 10 am. The parade made its way down the approximately
two-mile route on Summit Drive and ended at Stockport Lane
just south of the festival grounds.

The parade marshal for this year’s event was Maggie Atcher, the
widow of the village’s early, influential mayor, Bob Atcher. Mrs.
Atcher rode in a white horse-drawn carriage. The Navy Band
Great Lakes also performed in the parade.

As in past years, the parade offered a wide variety of entries,
from marching bands to drum and bugle corps, area fire trucks
to floats featuring Miss Septemberfest, as well as an array of civic
groups. The parade featured many examples of the pride people
have for the Schaumburg community.
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ODDS & ENDS

2005 vs. 2006:
Revenue

2005

2006

$55,147
$63,954

Total net increase

$8,807 or 16%

Number of restaurants
2005 21
2006 24

Fee for restaurants
serving alcohol
$600 booth fee

20% of gross revenue

Fee for restaurants not
serving alcohol
$300 booth fee

15% of gross revenue

2005 vs. 2006:
Number of restaurants
Serving alcohol

2005 8

2006 7

8e,otem.be'cfeat 2006

Hungry anyone?

Twenty-four restaurants, serving a variety of foods, took part in
this year’s Taste of Schaumburg.

The Taste of Schaumburg’s gross income for Saturday and
Sunday was $357,942, an increase of $50,607 over last year’s

$307,335.

Taste revenue for the Village increased from $55,147 in 2005
to $63,954 in 2006. This 1s due in part to wonderful weather

and large crowds attending the Taste.

ALUMNI CLUB

IN SCHAUMBURG
Bocon Cheddar Burger with Fries
Hachos with Beef
fi Slab BBQ Back Ribs with Fries
Cheese Fries
Bud & Bud Light Beer
Bacardi Silver Roz
Frozen Lemanade
Botled Water & Soda

Penne Vodka Pasta
Cheese Pizza
Sausage Pizzo
Bottled Woter

Iee (ream
Rool Beer flnnr

Egn Rell
(rab Rongoon
Sweet & Sour Chicken
Sesame Chicken
Chicken Fried Rice
Bottled Water & Soda

T CHICAGO _
MOOTHIE

Strowberry Bonono & Mango
Smoothies
Pina Colada {non-alcahalic) &
Strawberry Slush
Lemonode & Strowberry Lemonode
Poptarn
Nachos with Cheese
Ieed Copputting
Bottled Woter & Soda

Carnites Burrito or Bowl

Barbacoa Burrito or Bowl

Vegetorian Burrito or Bowl
Guacamole

\ Bottled War
L\.. oiTles er
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lee Cream
Sorbe!
erled Water & Sndn

Single/Double Homburger
Single/Double Cheeseburger
Cheese Curds
Fries
Hot Dogs
Frozen Custard

Soda

Cheese, Pepperoni & Sausage Pizzn
erled Waoter & Sodo

ENTOI.IRAGE

Kobe Burger
Shaved Prime Rib Dip
Potata Chips
Bud & Bud Light Beer
Bacordi Silver Roz
Soda

Fish & Chips
Boneless Chicken Bites
Cheese Sticks
Cheese Fries
Deep-fried Oreos
Bud, Bud Light, Guinness, Bass,
Block & Tan Beer & Wine
Bocardi Silver Roz
Bottled Water & Sada

GAYLORD
FINE
INDIAN
CUISINE

Chicken Tikka Mosola
Vegetable Biryani
Seekh Kabob
Tandoori Chicken
Hon

House of
Hunan
Crob Rangoon
Sesame Chicken
Vegetable Egg Roll
Vegetoble Fried Rice
Vegetable Soft Noodle
Bottled Water & Soda

Grope Escope Smoathie
Mego Mango Smoothie
Strawberry Whirl Smoathie

Little Sicily

Pizzeria

lialian Beef Sandwich
Grilled ltalion Sousage
Vienno Hot Dog
Pizza
Mozzarella Sticks
Bottled Woter & Sndu

M PIZZE :\

Cheese Pizzo
Sousoge Pizza
Malnati Solad
Bruschetta
Italian lce
Bud & Bud Light Beer
Bocardi Silver Roz
Bottled Woler & Soda

] Inthlmbuw

Cheese Pizza
Sousoge Pizzo
Garlic Parmesan Chicken Wings
Butfalo Hot Chicken Wings
Funnel Coke
Bottled Water & Soda

Cheese Pizzo
Chicken Pormigiona Strudel
Cheeserake
Pompei Lemonade

BBQ Pulled Park Sondwich
Hot Wings
Red Bull
Vonilla & Amber Beer
Botled Water & Soda

Qgoba

MEXICAN GRILL

Chicken or Ground Sirlain Burrito
Chicken or Ground Sirloin Nachos
Vegetarion Burrito or Nochos
Mini Noked Burrito
Bottled Water & Soda

Restaurant & Brewery
Colomari
Ribs with Fries
Burger with Fries
BBQ Meotloaf Sandwich
Chicken Sandwich

R W
Chicken Fried Rice
Chicken Teriyoki

Crab Rangaon
Egg Roll
Empress Chicken

=
TOWSde BPJ\ZIL

B

" .r.a.'Jq N

Bacon-wrapped Chicken
Garlic Pronha
Sausoge
Guarona (Brazilian Seda)

Chicken Fingers
Steak Fojitos
Chitken Fajitas
Bud & Bud Light Beer
Bacardi Silver Roz
Bottled Woter & Sodo 4



Septemberfest 2006

ODDS & ENDS

Number of volunteers
150 people filled 225 positions

Number of locations

8

Number of various parking
passes

28

Number of shifts each day
3

Volunteer shirt sponsor
Chicago Tribune

36 Years of dedicated service

Septemberfest could not run as smoothly as it does without the
assistance of the great many dedicated people who volunteer
each year, and the many who continue to return each year, as
well. In addition, there are many volunteers who sign up for
more than one shift (which is how 150 people filled 225
necessary positions).

There are eight areas in which volunteers are utilized at the
festival: crafter parking lot, crafter area, fireworks area,
information booth, municipal parking lot, wristband booths,
parade, and the taste tent. Responsibilities include checking
vehicles for proper permits, directing automobiles to correct
parking lots, directing vendors to their specific area of the
grounds, escorting crafter cars out of the lot at the end of the
evening, monitoring taste tent runner passes, monitoring all
restaurant booths, helping with cash register problems in the
taste tent, directing performers to their correct location,
routing shuttle bus visitors and other pedestrians to the
appropriate driveway, answering general questions at the
information booth concerning Septemberfest, working with
auxiliary police to ensure safety in the fireworks area, handing
out arts and crafts exhibitor brochures, giving general
directions, answering numerous questions throughout a shift,
assisting in checking I.D.” s, helping with the parade if needed,
and much more. Their dedication to the spirit of volunteering,
service to the Village and, specifically, Septemberfest, is deeply
appreciated each and every year!

6’e/o tem.be‘zfebt
Yolunteex
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Septemberfest Committee and Staff
2006 SEPTEMBERFEST COMMITTEE 2006 SEPTEMBERFEST STAFF LIAISONS

Bill Boyle
Chairman

Curt Rogers
Co-Chair & Parade Co-Chair

Carol Prikopa
Arts & Crafts Chair

Jean Hahn
Arts & Crafts Co-Chair

Bill Flesch
Attractions Chair &
Entertainment Co-Chair

Les Rolsky
Attractions Co-Chair

Tom Curran
Entertainment Chair

Paul Petrulakis
Fundraising Chair

Al Oswald
Layout Chair

Marc Johnson
Maintenance Chair

Richard Wiskirchen
Maintenance Co-Chair

Cara Bromund
Miss Septemberfest Chair

Mallory Scholpp
Miss Septemberfest Co-Chair

Jerry Jakubczak
Not-for-Profit Day Chair &
Layout Co-Chair

Tom Lis
Not-for-Profit Day Co-Chair

Darlene Smith
Parade Chair

Jim Earley
Taste Chair

Ken Johnson
Taste Co-Chair

Madi Braje
Volunteer Chair

Don Morrison
Volunteer Co-Chair
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Roxane Benvenuti
Department of Cultural Services

Leah Strege
Septemberfest Intern

Capt. Larry Barchet
Police Department

Sgt. Don Eller
Police Department

Sgt. Mike DeGiulio
Police Department

Bill Clark
Fire Department

Mary Passaglia
Code Compliance Division

Rick Lundquist & John Masi
Engineering Public Works




